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What I1s Theory?




What Makes a Good Story?




A good story that hasn’t been told this way before




What iIs the Relationship
Between Theory and Data?




How do you track between
theory and evidence?




Slippage




The Great Divide




What makes a “good”/
“Interesting” research
guestion?

Researcher
Identity

Domain/Context/ Potential for
Problem with Theoretical

Practical Significance Significance*

Methodological
opportunities







Toolkit :

Lens (getting new
eyeglasses)

Stories to change,
embellish, qualify...




Brand “loyalty”
Share of market

Share of heart




An Example?
Work/family/life “balance”




Work/family/life “balance”




Work/family/life “balance”




Researcher ldentity




Ten questions for thinking about
your research
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