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Some clarifications

Ethnegraphic researchl = research Withl the
PUIROSE off articulatingl a secie=cultlral
system’ embedded i human BERaVIoN

Fheorzing = articulating relations
PEetweenr alstiract Categories, O CONCepLs
LiSed e organizing eur understanding of
SOCIo-Culitural systems

the Eield = the site of data collection




More clarification

Context vs. Concept




Getting detaled | the: clanfication

Contexts

n Ifhe Midwestern Elea Market paper - Sherry

x llhe RIVer rafting paper — Armeuld and Price

a [ae Saal owner paper - Muniz and ©'Guinn

s e Burming Mani paper — Kezinets and Shermy.
n [[lae Staiucks; paper - hempsoen anad! Arsel
s e Apple Newion: paper= Schau and Muiz

=2




Ethhinograpnic Theonzing
I the Eield

Context vs. Concept

s “EVeny context Is the: perfect context fior
studying something.. e ek IS i figuing
EUL What that Semething IS. — Howie Becker, 1974




Ethhinographic Theonzing
I the Eield

E@cUS IS ConeepLts; through context
s Viarket Animation: Midwesternl flea market - Sherry

s Cheice vs. Satisfiaction DriVers: River rafting—
Arnoeuld and Price

s Brand! community: Saabiowners - Mufiiz and O/Guinn

s ConsUmer resistance: Burningl Man — Kezinets and
Sherny.

s [The duepoly: of glehalizatien: Starbcks - Thompson
and Arsel

s Consumption as religioeus experience: Apple
Newton — Schau and Muniz




Ethhinograpnic Theonzing
I the Eield

EocUSH on Concepts: through contexi
Sampling, sampling, sampling




Ethhinograpnic Theonzing
I the Eield

EOcUSH on CONCEPLS through context

Sampling, sampling, sampling
s Sampling acress people




Ethhinograpnic Theonzing
I the Eield

FOCUS o CoNCcepPLs through context

Sampling, sampling, sampling
s Samplingl across people
n Sampling Within peeple acress time




Ethhinograpnic Theonzing

In the Field

FOCUS o CoNCcepPLs through context
Sampling, sampling, sampling
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NG 2CleSS) PEepIE
NG WIthin People acress time
NG WiIthiiR peeple fiiemi generalization; te
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Ethhinograpnic Theonzing
Out of the EField

Deepr amilianty withrthe data

h

1
ER)




Ethhinograpnic Theonzing
Out of the EField

Deepr amilianty withrthe data

Generating a spark of Insight
s Need something| te' ruldr agalnst the data

‘!




A STOoKY.

In-classlectire oni sacred and proefane
x Chiaracteristics, ofi the sacied: kratophany.
a Students describing Items; that are: “special’”




A story.

MW =Didianylhedy Wiite dewn! semething that Is special te
them that: they fieel ampivalent abeut?

Jennifer (21): “0n (a bit startied), I did. I have a pair of
9010y PINS WiIth pemEganates en them: My, mem gave
them torme onl the day that she and my dad teld me
ey were getting a diverce. | was 12. IFll never forget
that day. Its kind of strange; I don't really like
POMEQranates or usually Wwear ey pIns; Ut IFiFalways
keep these, | don't really knew why. | den't even really
ike them. BUL I just keep them: dewni inl the hottom: of

my Jewelry box. Because | get them oni that day, Il
alwaysi keep them.*




A shallow! Interpretation
(It ain‘t get no etic)

“Sacred pPossessions: dor net necessarily’ eveke
only positive emetions. Senie sacred
POSSESSIONS! are kept even theugh thelr oWRers
AsSOciate them With: negative eEmotions: or;
EXPErences that remina thems eifr negative
emotions.”




A deeper interpretation?

Wihat: could we rul against™ this steny te
generate a spaiik of IsIght; seme depti of
INterpretation: keyonad the emic
PErsSpective: off Jenniter?




How about ...

Ther Greek myiti:
a Demeter and Persephone

Where can It take us?




IHeW. to) generate a spark

Whe are Vour Infllences?




Wiho are your Infiluences?
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EXercise: remempernng Influences

Classics Read:

m \Weber, Durknerm, Freud, Simmel, Parsons, Gofiman
Jungj, Wallerstein

VIentors:

a Becker, Lazarsteld), Levy, ROgers) Zaltman (alphabetical)

Works read deeply.

a Bourdieu; Greek myths, Grimm's fairy: tales, Steiner




An exercise In generating
(theoretical) spark

Recall 3= S infllences

IR greups of 3

PUll*euit seme: daita

Invite the Influences In I A

i Y




Invite the Influences In

Not just application: and relakeling

* HELLO \




[nvite youlr: Infillences; in

ASk each Infilence to; dialogue with you
AUt the data pPassage

110 make: a theoreticall contrbution

OR; to explaimiwhy: they: are unable te
comment




L essons learned from
Inviting In the' Influences




Recap off Our Agenda

A disclaimer: NOIF doctrine
Seme clarifications:
x Ethnography, Theenzing, e Eield

Ethnegraphic Ifheonzing ln the Eeld

n FOCUS on Concepts throughi context

s Sampling, sampling,, sampling
Ethnegraphic Theenzing Out off the Eield

s Deep familiarty with the data
s Inviting IR the Influences




The End

" here until Ereay: merming
After that, I'mionly: a click away/

mwallenderi@eller.anzona.edu




